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Project Brief 

1. Project name: Food on Foot 

2. Big picture: To better represent Foot on Foot width better organization and design template to 

better display information. Have the website more better display information in a clear and 

modern format. To have a clear flow of information without the data overpowering the 

readers.  

3. Project summary: Foot on Foot is a non-profit organization that dedicates itself to providing 

the poor and homeless of The Los Angeles area with nutritious meals, clothing and assistance 

in the transition to employment and life off the streets. Goals are to make the organization 

allow access to those willing to donate their time and funds towards helping their cost. Also to 

better promote the need to help the homeless.   

4. Business objectives/goals: to give the organization a clear aim and target. Aim as in to make it 

the most obvious that we plan to always look into sheltering home and that volunteers are 

always needed.  Target as in reaching the ever expanding goal of sheltering the homeless with 

heartwarming success story and quick information about the life these wonderful people live. 

5. Preferred date for launch by client: Monday April 30
th

, 2012 

6. Target audience: Volunteers, people with love in their minds and businesses willing to to 

assist in providing free/low cost meals or those in great need of them. 

7. Perception strategy: fun colorful, fresh new with simplicity in mind. Not so coporate as to 

show that it’s more of a one on one experience and more humanized.  

8. Message Strategy: Straight forward. Direct to the point without overselling the idea that 

donation and volunteers are what matters not the sales pitch. 

9. Competitive Advantages: Foot on Foot has many competitors who also work getting the 

homeless into the right track but they are the only who have Neil Patrick Harris on their page. 

That’s some serious celebrity they have on their hands. 
 


